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PRODUCT  CATALOGUE

Marketing and sales,
in the physical and the
digital world.
The end-to-end, multi-channel Marketing and CRM platform. Every

kind of marketing, leads, sales, support, funnels and the content

calendar, in one AI-native workspace.

Physical + digital Geo marketing Leads, sales, support Funnels + analytics

Calendar + approvals

headshotmarketing.com



01  ·  THE  SHORT  VERS ION

One workspace for the whole marketing and sales lifecycle
HeadshotMarketing is an end-to-end, multi-channel Marketing and CRM platform. It runs the

whole lifecycle of marketing and sales, in the physical world and the digital world, from one AI-

native workspace: one customer record, one calendar, one funnel and one audit trail for every

channel, online and offline.

Every kind of marketing
Social media, email, content,

influencer, paid ads, SEO, landing

pages, events, SMS, WhatsApp and

push in one campaign.

Physical marketing, measured
Print, direct mail, billboards, in-store

displays, sampling, field teams and

trade shows, each tracked like an ad

click.

Geo marketing
Locations, territories, geofences,

local listings and pages, location-

aware offers and store-visit

reporting.

Leads, sales and support
Leads captured from any source,

scored, routed, nurtured and

converted, beside pipelines and a

help desk on the same record.

Funnels and analytics
Funnels across online and offline

events, connected to Google

Analytics, Meta and Mixpanel, with

reports in BigConsole.

An end-to-end content
calendar

Every channel and print deadline,

from idea to approval to publishing

to repurposing, with sign-off on

record.

Proactive, governed AI
A weekly brief, alerts with proposed

fixes, next-best-actions and drafts in

brand voice, within the limits you

set.

Open by design
Every capability is available through

the API and an AI-agent tool server,

and any third-party tool connects

through FluidGrids.
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02  ·  WHO  IT  IS  FOR

Any business that markets in the real world and online
From a single shop to a franchise network, an agency, a B2B company with a field sales team, or

a global brand.

Small and mid-sized
businesses

One tool for marketing, sales and

support instead of a stack of point

tools.

Multi-location businesses and
franchises

Local pages, listings, store events

and regional offers, compared fairly

across every location.

Marketing agencies
An isolated workspace per client,

client approvals in the calendar and

consistent reporting.

B2B teams with field sales
Booth and badge capture, field

check-ins and a pipeline fed by the

campaigns that produced it.

Consumer brands

Influencer, retail, sampling and

digital campaigns measured on one

funnel.

Event-led organisations

Events promoted, registered and

followed up as part of the campaign,

with EventfullyManaged.

Enterprise brand and field
marketing
Regional teams, brand and legal

approval chains, roles and a full

audit trail.

Priced per contact

Not per seat, with a free tier and no

onboarding fee, so the whole team

can work in it.

HeadshotMarketing · Product catalogue 3



03  ·  WHAT  BREAKS  TODAY,  AND  THE  F IX

A dozen tools, and nobody has the whole picture

Marketing, sales and support live in a
dozen tools
One customer record, one calendar, one funnel and

one audit trail for every channel, online and offline.

Offline spend never reaches the numbers

Every flyer, mail drop, billboard, store event and
booth gets its own QR code, short link, promo code

or tracked number.

Leads go cold between teams

Scoring with the reasons shown, routing with
response-time targets, and alerts before a lead

goes stale.

Google Analytics, Meta, Mixpanel and the
CRM disagree
Funnels built across every source, with reporting

that explains where the tools disagree and why.

Content approvals live in email threads

Comments, versions and approvals from brand,

legal, regional teams, clients and creators, all on
the calendar item.

A complaint and a promotion go out on the
same day
An open support case pauses promotions to that

customer until it is resolved.
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04  ·  EVERY  K IND  OF  MARKET ING

One campaign, every channel
A campaign is the central record. Its audience, budget, calendar, content

and results are shared by every channel it runs on, online and offline, so

a launch is planned, approved and measured once.

Social media Email Content and blogs Influencer Paid ads SEO

Landing pages Events and webinars SMS WhatsApp Push Print

Direct mail Billboards and outdoor In-store displays Sampling

Field teams Trade shows Local listings Geofenced offers
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05  ·  PHYS ICAL  MARKET ING

Offline, measured like online
Physical marketing is organised, approved, tracked and measured

like digital.

A placement for everything
Print, mail, outdoor, point-of-sale,

sampling, merchandise and trade

shows, each with dates, cost,

vendor, creative version and a

production lifecycle.

Offline-to-online tracking
Per-placement QR codes, short

links, promo codes and tracked

numbers that write touchpoints to

the contact.

Booth and field capture
Badge and card scans, field

check-ins, placement photos and

notes from a phone, with offline

sync.

Spend you can defend
A billboard shows up in the funnel

like an ad click, so cost per lead

and return are compared across

every channel.
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06  ·  GEO  MARKET ING

Local marketing for every location
Head office sets the campaign and the brand rules; each store, branch

and territory runs its local version, and results are compared fairly across

all of them.

Locations and territories

Every store, branch and region, with

owners, field teams and targets.

Geofences

Location-aware offers and triggers,

with consent and sensitive-place

exclusions.

Local listings and pages

Managed centrally, localised within

brand rules.

Per-location reporting

Store visits, redemptions and geo lift

reported per location, with assets

such as booth kits tracked in

AssetHandler.
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07  ·  LEADS ,  SALES  AND  SUPPORT

One lifecycle, from first touch to advocate
Marketing, sales and support share one customer record. A lead captured from a billboard, a

booth or a form is scored with the reasons shown, routed with a response-time target, nurtured,

converted, supported and won back.

Capture

Forms, landing

pages, chat, social

lead forms, events,

physical response

and imports.

Score

Fit and engagement

scores, with the

reasons shown.

Route

By territory, owner

or capacity, with

response-time

targets.

Nurture

Journeys across

email, SMS,

WhatsApp and

push.

Convert

Pipelines, deals,

quotes and

forecasting.

Support

A help desk across

email, chat, social,

WhatsApp, phone

and the store

counter.

Advocate

Satisfaction and

feedback flow back

into segments.

Pipelines and forecasting

Deals, quotes, tasks and meetings, with forecasts

and win-loss analysis.

A help desk on the record

Email, chat, social, WhatsApp, phone and the store

counter, with service levels and a knowledge base.

Support-aware marketing

An open complaint pauses promotions to that

customer until it is resolved.
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08  ·  FUNNELS  AND  ANALYT ICS

One set of numbers, across every
tool
Set up and track funnels that join online and offline events, connect the

analytics tools you already use, and send reports to BigConsole.

Funnels across online and
offline
Steps can be a page view, an ad

click, a QR scan, a store visit, a

booth scan or a closed deal.

Connected analytics

Google Analytics, Search Console,

Meta, Mixpanel and other tools feed

the same funnel model.

Disagreements explained
When two tools report different

numbers, the report shows where

and why.

Reports in BigConsole
Reports and analytics go to

BigConsole, alongside the rest of the

business.
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09  ·  CONTENT  CALENDAR

From idea to approval to
publishing to repurpose
One calendar for every team and stakeholder, with collaboration and

approvals on every item.

One calendar

Every channel, including print
deadlines, outdoor flight dates and

events.

A lifecycle for every item

Idea, brief, draft, review, approval,
scheduled, published and

repurposed.

Approval chains

Sequential or parallel sign-off from

brand, legal, regional teams,
clients and creators.

Collaboration on record

Comments, mentions,

assignments, versions and a full
audit trail, with large launches

linked to PlanMagnet.
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10  ·  AI  NAT IVE

Proactive AI that works within your limits
Intelligent, personalised and proactive in every module. The AI briefs, alerts, drafts and proposes;

people approve what matters.

Weekly brief
What worked, what slipped and

what to do next, written for each

role.

Alerts with a proposed fix
A stalled campaign, a cold lead or a

late approval arrives with the change

to make.

Next-best-action
Reps see who to call, when and why.

Suggested replies
Support agents get a draft grounded

in the customer record.

Drafts in brand voice
Posts, emails, ads, landing pages

and print copy, checked against

claim rules.

Explainable scoring
Every lead score shows the signals

behind it.

Budget proposals
Spend shifts are proposed with the

evidence; people approve them.

Limits you set
Autonomy levels, quotas and AI

spend caps per workspace, with

every run logged.
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1 1  ·  USE  CASES

Put to work

RETAIL  AND  CONSUMER  BRANDS

Measure flyers, billboards and direct mail
like ad clicks

Each placement gets its own code, link or number,

so a mail drop and a billboard report leads and

revenue next to paid social.

FRANCHISES  AND  CHAINS

Run local marketing for every store,
branch and territory

Head office sets the campaign; each location runs

its local pages, listings, offers and events, and

results are compared fairly.

B2B  FIELD  SALES

Turn a trade-show booth into same-day
pipeline

Badge scans on a phone become scored, routed

leads with follow-up the same day and a pipeline

traced back to the booth.
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1 1  ·  USE  CASES

Put to work, continued

SALES  AND  MARKETING  TEAMS

Move every lead through its lifecycle, on
time

Stages, scoring, routing and response-time targets

keep every lead moving, with alerts before one

goes cold.

SUPPORT  TEAMS

Run customer support on the same
customer record

Tickets from every channel sit on the contact, and

an open complaint pauses promotions to that

customer.

MARKETING  ANALYSTS

Build funnels across Google Analytics,
Meta, Mixpanel and the real world

One funnel joins web, app, ad and offline events,

and explains where the analytics tools disagree.
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1 1  ·  USE  CASES

Put to work, continued

CONTENT  TEAMS

Run the content calendar from idea to
repurpose

Every channel and print deadline on one calendar,

each item moving through brief, review, publishing

and repurposing.

BRAND  AND  LEGAL

Get brand, legal, client and influencer
sign-off on record

Sequential or parallel approval chains with external

reviewers, versions and a full audit trail.

AGENCIES

Run every agency client in its own
workspace

Isolated client workspaces, client approvals in the

calendar and reports that build themselves.
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12  ·  INTEGRAT IONS

Works with the Burdenoff ecosystem, and with everything else
BigConsole

Reports and analytics, alongside the

rest of the business.

FluidGrids

Workflows that connect any third-

party tool.

EventfullyManaged

Events, registrations and attendee

follow-up.

PlanMagnet

Project management for large

launches and campaigns.

HookMovies

Video production and streaming.

AssetHandler

Physical marketing assets such as

booth kits, displays and

merchandise.

BotManor

AI agents for lead capture and

support.

Kadaikodi

Commerce, catalogues and orders.

Outside the ecosystem, through connectors, FluidGrids and the API

Google Analytics Search Console Meta Mixpanel Social networks Ad platforms Email and SMS providers WhatsApp

E-commerce and point-of-sale ERP Webhooks GraphQL API
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13  ·  EVERYWHERE  YOUR  TEAM  WORKS

One platform, many front doors
The same records and permissions behind every surface, from the office

to the trade-show floor.

Web app

Campaigns, calendar, every channel,

CRM, help desk, funnels and

analytics at

app.headshotmarketing.com.

Mobile apps

Booth and badge scanning, field

check-ins, placement photos,

approvals and alerts, with offline

capture.

API and agent tool server

A GraphQL API for every capability,

and a Model Context Protocol server

so an AI agent can work under the

caller’s own permissions.

Developer and browser tools

Command-line tool, Node and

Python SDKs, editor extensions and

a browser extension.
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14  ·  SECUR ITY  AND  GOVERNANCE

Controls built into every operation
Roles on every action

Access control is declared on every

query and mutation and enforced at

the platform edge.

Workspace isolation

Each brand or agency client works

in its own workspace, with tenant

isolation underneath.

Single sign-on

Organisation sign-in with seeded

workspace roles for marketing,

sales, support and administration.

Audit trail

A searchable timeline of who

changed, approved or published

what, and when.

Consent by channel

Email, SMS, WhatsApp and push

consent recorded per contact and

honoured on every send.

Encryption

Encryption in transit and at rest; card

data never touches the platform.

Published posture

A public security page, trust centre

and subprocessor list.

Governed AI

Autonomy levels, spend caps and a

log of every AI run.

No formal certifications such as SOC 2 or ISO 27001 are claimed. The security page, trust centre and subprocessor list are published on headshotmarketing.com.
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15  ·  PLANS

Priced per contact, not per seat
Every plan carries the same platform, scaled by quota. A free tier lets anyone try it properly, there

is no onboarding fee, and regional pricing applies by billing market. Current prices are on

headshotmarketing.com/pricing.

Plan Best for

Free A solo marketer, or anyone evaluating the platform properly.

Starter A small business or founder running real campaigns.

Growth A scaling in-house team or a small agency with several brands.

Business An established marketing organisation or a mid-size agency.

Enterprise Large and multi-brand organisations, quoted per contact and contracted annually.
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16  ·  WHY  TEAMS  CHOOSE  IT

What changes when it all runs in one place
Fewer tools

Marketing, sales, support, funnels

and the calendar in one workspace.

Offline spend you can defend

Physical placements measured with

the same funnel as digital.

No lead lost between teams

One record from first touch to

advocate.

No promotion to an unhappy
customer
Support and marketing share the

record.

One set of numbers

Funnels across every tool, with
reports in BigConsole.

Content on time, sign-off on
record
Approval chains on every calendar

item.

A small team, a big
programme
Proactive AI that drafts, alerts and

proposes within your limits.

Priced per contact

Not per seat, with a free tier and no
onboarding fee.
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HeadshotMarketing

Run every channel from one place
Create a free workspace and see campaigns, the CRM, the calendar and funnels in

the real product, or talk to us about a multi-location, agency or enterprise rollout.

WEBS ITE

headshotmarketing.com

START  FREE

app.headshotmarketing.com

BOOK  A  DEMO

headshotmarketing.com/contact

EMAIL

contact@headshotmarketing.com

PHONE

+91-7358445777

USE  CASES

headshotmarketing.com/use-cases

Burdenoff Consultancy Services Pvt. Ltd. · Scenarios and illustrations are examples; no real customers or results are implied.
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